ASSA ABLQY is the global leader

in intelligent lock and security
solutions. We developed a strategy
for their door solutions division

to drive opportunities for early
involvement in large projects.
These new build and refurbishment
schemes spanned different
sectors including healthcare,
education and government (high
security). We also deployed a
marketing strategy for resellers
that helped promote their
solutions to new client bases.



“One of the challenges for our
business is that we're often
involved too late in the planning
of a major praoject. Take for
instance access and egress design
for student accommodation.
What'’s required is a relaxed and
permeable space for students,
which is nevertheless highly
secure. We can often save clients
time and money if we're called in
at the design phase — resolving
issues with our multi-functional

smart access systems.

We also mitigate headaches for
operational teams too — there’s
nothing worse than repeatedly
being called out to locked out
students who've lost their

room key.”

NICK CARROLL, MARKETING DIRECTOR,
ASSA ABLOY DOOR SOLUTIONS

The challenge: driving early involvement in security and access issues in large projects

ASSA ABLOY is the largest supplier of intelligent lock and security solutions. One in every ten lock and
security installations worldwide uses their products. ASSA ABLOY brands are ubiquitous — Chubb, HID,
UNION, Vingcard, Yale are specified on a daily basis.

In the UK, ASSA ABLOY solutions are specified and marketed by a range of professionals, from
engineers and architects, to specialist security consultants and product resellers. Our brief was
to create a campaign aimed at this disparate audience, carrying a key message — that security
is a fundamental part of pragject design, alongside sector specific challenges that impact on the

operational viability of every new or refurbished facility.

SECTOR SPECIFIC BROCHURES
DESIGNED TO ADDRESS THE CONCERNS
OF PROFESSIONALS WORKING WITHIN
EACH SECTOR (IE. HEAD TEACHERS,
HOSPITAL ADMINISTRATORS ETC),

AS WELL AS THOSE CONSULTANTS,
DESIGNERS AND SPECIFIERS WORKING
ON NEW OR REFURBISHED BUILDINGS

DAY 1 COMMISSIONED AND/OR
RESEARCHED ALL IMAGES, STRUCTURED,
RESEARCHED, COLLATED AND WROTE
THE CONTENT FOR THESE SECTOR
BROCHURES.
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EACH BROCHURE FEATURED 3 CASE
STUDIES DESIGNED TO REPRESENT
DIFFERENT ISSUES WITHIN EACH
SECTOR.

DAY 1 RESEARCHED, COLLATED AND
WROTE THE CONTENT FOR ALL
THE CASE STUDIES.
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Profile: 8 °

lh.nl:h sitrcd of sioe

Our new website

Just a cligh away from answers to
all your opening solutions at
www.assaabloydoorsolutions.co.uk

rare but deadly

ASSA PROFILE IS AN ESTABLISHED
COMMUNICATION FOR RESELLERS
AND SPECIFIERS

WE PROPOSED TO TRANSFORM THIS
PRINT BASED NEWSLETTER INTO AN
E-NEWSLETTER. THIS LAST PRINTED
ISSUE, RESEARCHED, STRUCTURED
AUTHORED AND DESIGNED BY DAY 1
PROMOTES THE NEW FORMAT AND
THE BENEFITS OF SIGNING UP TO
RECEIVE FUTURE ISSUES

4

driven sector specific initiatives.

This campaign was developed in collaboration with ASSA ABLOY door
solutions inhouse marketing team who already have a comprehensive
contact database of resellers, specifiers and customers. Their sales team

were also actively developing new contacts through a series of event-
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Intelligent buildings
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.doors and ironmongery
typically form less than 2% of the
construction value of a building, but

together with toilets’, create 80% of
the pust construction defects?

LEFT:

IT WAS RECOGNISED THAT THERE WAS
A GROWING DESIRE FOR HIGH END
HOUSEBUILDERS TO PROCURE MORE
INNOVATIVE HARDWARE DESIGNS. THIS
ARTICLE FOCUSES ON HANDLE DESIGN
AND THE INNOVATIVE NEW PRODUCTS
AVAILABLE FROM AN ASSA ABLOY
COMPANY —VALLI & VALLI
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ABOVE LEFT:
THE E- VERSION OF PROFILE NO.35. THE COLOURED PANELS ARE LINKS
TO FOUR NEW SECTOR SPECIFIC MICROSITES.

ABOVE:
A SIMPLE ONE PAGE EMAIL WHICH INTRODUCES THE NEW MICROSITES
TO RESELLERS/SPECIFIERS.

LEFT:

A MAJOR BENEFIT FOR RESELLERS TO SIGN UP TO THE NEW E-VERSION
IS THE OPPORTUNITY TO USE THE E-NEWSLETTER TEMPLATE TO
PROMOTE THEIR OWN BUSINESS. THIS MINIMISES MARKETING SPEND
FOR RESELLERS, WHILE HELPING THEIR BUSINESS TO PROMOTE
THEMSELVES IN A PROFESSIONL MANNER

FOR ASSA ABLOY DOOR SOLUTIONS, IT ALLOWED THEM TO GROW THEIR
MESSAGES VIRALLY THROUGH THE DATABASE OF THEIR RESELLERS
THIS HELPED THEM TO OPTIMISE THE ‘REACH’ OF THEIR BRAND IN A
SIMILAR WAY TO FACEBOOK MESSAGING OR ‘LIKING'
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Ifyouwanted to describe the security challenges of a cruise liner, you could think of 2 hotel inside an airport. But while 2
hotel with its lobiy and restaurants is usually open to the public, nobody should be able to get onto a ship if they are not
entitied to be there. S0 boarding procedures have to be very similar to those 2t airports, with boarding passes, baggage
controls and body checks

Awareness of the wulnerability of cruise ships, says Geoffrey H. Greaves, CECQ of consultants International Maritime
Security InLondan, 15 not new. The Achille Laurn hijacking In 1985 led the International Maritime Organization (IMO) to
Issue guidelines for security on cruise ships. But the urgency grews after 9/11, when people began to imagine that a big
cruise liner could be the target of a teronst attack, leading the US to issue its International Ship and Port Facility Security
code. Read more

Other smart security solutions

|5 this the nldest lock in the warld?

To be honest, we're not entirely
sure, bt

whatwe do know is that Yale
(one of ASSAABLOY'S brands)
is one of the oldestintermational
brands, Yale is among the best
known and maost respected names
in the lock Industry, and is the
brand behind locks of every design
and function in over 123 counties

JOIN OUR ‘JOINED-UP’ CLUB

Hot-off-the-press ideas
‘Challenge the boffin® sessians

Lid! selects Besam AT for stockrooms

Supermarket retailer Lidl has chosen Besam AT to provide its stockroom doors
The doors needed o be automated and lockable from the shop side so that
customers could not access the stockroom, Read more

EU states step up to new security rules
European aimports will I0ok to- biometrics and advanced scanning technologies,
as the EU standardises airport security across all member states. Read more

Beating cash-in-transit robberies

In the U<, therewere 836 cash-in-transit robberies in 2005, which was ten
percent mare than in 2004, Security companies are taking extra measures to
both prevent the atternpts — and ensure that the robhers won't get rich

Read more Read more
Hamburg police cut locks maintenance costs
The Hamburg Police headouarters in Germany has saved money and hassle by
installing an electronic Yerso CUQ lock systemn inits buildings. Fead more
ABOUT ASSA ABLDY  INVESTOR RELATIONS NEWS  SOLUT PRODUCTS REFERENCES AREER =

to envision cutting-edge technologies first being used in major urban centers. However, rural areas are
i that miniaturized, mohile and wireless technologies can adoress important issues in areas that lack
‘ace other challenges — and help transform and modemize an entire naton

ple is taking place in Uttar Pradesh, India: Union Bank and technology partner FIND (Financial
ork and Operations L) are using a compination of smartcards, biometic identification and mokbile
anking services to the doorsteps of rural, often illiterate customers. " Biometric technology was initially
e secuity problems, yet fortunately, it has also become a great tool far banking the 'unbanked' in
ries," says Ravi Joshi, manager of busingss development at FINO. Read more

ecurity solutions

“An pocasional e

ASSA ABLOY

A5 airpons address the crucial issue of ground Security it's essential for them to create strong access controls for all

airport workers. Pilots, flight attendarts and workers at stores and restaurants near boarding gates are already taken
care of They go through the exact same security procecures a5 passengers

Howewver, airports must also develop systems for other personnel such as mechanics, baggage handlers, and more.
Atdoors and gates designed for these workers, phota |Ds are just the beginning. SmartCards combined with CCTY

are one aternative adopted by Lufthansa's cargo areas at Frankfurt. SmartCard |Ds include both a photo of the worker
and key information such as the employee's authorization level. When workers enter, they insert their D into a reader;
guards monitoring CCTY compare the |0 photo with the picture on the ID while the system checks to see if the worker is
authorized to enter the area. If the warker tries to breach security by, for example, passing their 1D back to someone else,
the system will automatically cetect this and bar entry, Read more
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benefits that more than outweigh the costs

payments. Read more

Other smart security solutions

Drugs body recommends RFID

Tracking drugs is very important for many stakenolders. That's why US
fonct and pharmaceLticals body FDA is mandating that all pharmaceutical
manufacturers start to identify their products. Read more

EU states step up to new security riles
WingCare's newest electranic-lncking solution, Signature RFID, means your
mobile phane is not just fartalking, its also your hotel room key. Read more

Hotels offer speedy check-into frequent guests

Millennium & Coptharne Intemational hotels in Asia, through partnership with
RHyMES, give frequent preferred guests an RFID tag to keep and use for gLick
checkdns and check-auts with a special autamated kiosk. Read mare

Better than barcades

RFID tags offer significant acvantages over barcades. While barcades require
directline-of sight readers in order ta share their data and thus must usually
be manuzlly scanned, a palet full of indvitually RFID1abelled products can be
sentthrough a reader and scanned instantly. Read more
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Lower-cost passive RFID technology is beginning to appear at hotels and resarts that value its ahility to im prave security
and service. For properties with specific needs, including Great Wolf Lodge resorts in the US and Canada, RFID offers

Great Waif's resarts are waterparks, making RFID a particularty suitable solLtion for guest convenience. In Great Walt
Lodges, guests receive wristhands, which include a 13.86Mnz frequency RFID transpander. When used with the park's
network of readers and centralized software, they allow the park to provide smart access to facilities and pracess

You can unlock your door without
using yaur hands!

How come everyone has remate
cortrol locks on their cars but not on
their houses?

‘We've beenworking on some pretty
funkey ideas, ranging from ‘intelligent’
Iocks, 0 fully remate electronic locking
that enables youto dial up vaur frort
door beforeyau get to it

JOIN OUR ‘JOINED-UP' CLUB

Hot-off-the-press ideas
‘Challenge the baflin' sessions
Read moe

Choose country g

Eth winter, HUge blocks of ice are harvester from Sweden's Tarne River to build |CEHOTEL in Jukkasja,
Sweden, one of northern ELrope's top visitor attractions. Entrance specialist Besam, had the Lusual task of
previding a soiution that would be installed into e ice. Located aholt 200 kilameters above the Aric Circle,
ICEHOTEL is canstartly exposed to extreme weather and temperature conditions. The door's companents,

for exarnple, need to be able to function in temperatures that are regularly between -5 to -10 degrees Celsius
Because the hotel is built diferently from year to year, suppliers' procicts need to be as flexible as passile to fit
into the architect's design

Ola Jdnsson, Product Manager at Group company Besam, says: 'Installing an autamated door into a block of ice
is 3 Unigue experience and will be a testamert to the durabilty of Besam products * Read more

Other durable Besam solutions

Shaken notstirred, sir?

Radion Frequency Idebntiication
technalagy nat anly allows hotel
QLests 10 gain access to their raom
easlly.

Lid selects Besam AT for stockrooms
Supermarket retailer Lidl has chosen Besam AT to provide its stockroom doors. it for guick check-ins and check-outs

itcan allow frequient guests to se

The doors needed i be automated and Iockable from the shop side so that with a special automated Kosk. Read
customers could not access the stockmam. Read more more

JOIN OUR ‘JOINED-UP’ CLUB

Hok-off-the-press ideas
‘Challenge the boffin’ sessions
Read mare

Biesam solution for state-of-the-art Diagnostic Center

A s0lLtion from Group company, Besam, provides convenient passage for the
aver 200,000 dactars, patients, students and visitars that pass in and aut of
Malmet's new eiagnostic center every year, Read more

Europa Shapping Centre, Vinius, Lithuania
Eiesam created canvenient and comfortzble ertrances with plerty of capacity
for shoppers Read more

Protecting modern art in Denmark
Biesam provides adtamation for the enfrance and irterior doors of the Lovisiana
MuseUm of Madern Art near Gopenhagen. Read more
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A SERIES OF TOPICS, SELECTED FROM
ASSA ABLOY GLOBAL NEWS, REWRITTEN
TO APPEAL TO UK AUDIENCES

THE MAIN ARTICLE, ALONGSIDE SMALLER
SNAPSHOT ‘DID YOU KNOWS? ARE
DESIGNED TO ENGAGE READERS AND TO
KEEP THEM ENTERTAINED AND WILLING
TO READ FURTHER ISSUES.
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Day 1 is an experienced corporate communications consultancy with an in-house

creative and production team.

We create visual solutions for every kind of audience for public and private
sector clients of all sizes. The founding partner of Day 1 began the original
practice in 1984.

We believe our business is about helping clients achieve their goals through

creative communication strategies.

As markets and cultures change, we move with them. We believe good
guality design and communication influences progress and achieves results.
We enjoy working with enlightened clients who understand how marketing
and communications drive their business strategies.

We believe that whenever an organisation expresses itself, in however small
a way, its reputation and profile is under scrutiny. We believe in loyalty, honesty
and using our talents to contribute to valuable outcomes.

We work across all media and our clients are from many fields: government
and NGOs, education, finance, IT, property development, construction, catering,
publishing, arts, trusts, manufacturing, logistics, architecture and more.

Our credentials

All partners, staff and associates of Day 1 are educated to degree standard
in their fields. In addition, the partners have many years’ involvement with
the International Society of Typographic Designers, the professional body
which exists to establish and maintain standards in visual communications
through educational and industry influence. Tina Carter is a Fellow of the
society and spent five years as Education Officer between 1991 and 1996.
Andy Uren is a longstanding member of the ISTD’s Council and is currently
chief executive (this is a part-time, voluntary, unpaid role). Both Andy and
Tina are actively involved in the Society’s praojects in higher education, as

assessors and advisors.
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