
An integrated brief involving 
marketing strategy, content 
gathering, case study research 
and authoring, copywriting, 
e-marketing and brochure design.

ASSA ABLOY is the global leader 
in intelligent lock and security 
solutions. We developed a strategy 
for their door solutions division 
to drive opportunities for early 
involvement in large projects. 
These new build and refurbishment 
schemes spanned different 
sectors including healthcare, 
education and government (high 
security). We also deployed a 
marketing strategy for resellers 
that helped promote their 
solutions to new client bases.



Driving early involvement in key target sectors, through direct and indirect routes

The challenge: driving early involvement in security and access issues in large projects

ASSA ABLOY is the largest supplier of intelligent lock and security solutions. One in every ten lock and 

security installations worldwide uses their products. ASSA ABLOY brands are ubiquitous – Chubb, HID, 

UNION, Vingcard, Yale are specified on a daily basis. 

In the UK, ASSA ABLOY solutions are specified and marketed by a range of professionals, from 

engineers and architects, to specialist security consultants and product resellers. Our brief was 

to create a campaign aimed at this disparate audience, carrying a key message – that security 

is a fundamental part of project design, alongside sector specific challenges that impact on the 

operational viability of every new or refurbished facility.

“One of the challenges for our 

business is that we’re often 

involved too late in the planning  

of a major project. Take for 

instance access and egress design 

for student accommodation. 

What’s required is a relaxed and 

permeable space for students, 

which is nevertheless highly 

secure. We can often save clients 

time and money if we’re called in 

at the design phase – resolving 

issues with our multi-functional 

smart access systems. 

	We also mitigate headaches for 

operational teams too – there’s 

nothing worse than repeatedly 

being called out to locked out 

students who’ve lost their  

room key.”

Nick Carroll, Marketing director,  

assa abloy door solutions

SECTOR SPECIFIC brochures 

designed to address the concerns 

of professionals working within 

each sector (ie. head teachers, 

hospital administrators etc), 

as well as those consultants, 

designers and specifiers working 

on new or refurbished buildings.

Day 1 commissioned and/or 

researched all images, structured, 

researched, collated and wrote 

the content for these sector 

brochures.
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Driving early involvement in key target sectors, through direct and indirect routes

EACH BROchure featured 3 case 

studies designed to represent 

different issues within each 

sector.

Day 1 researched, collated and 

wrote the content for all  

the case studies.
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Cross sector online marketing campaign helps to grow awareness and recognition

This campaign was developed in collaboration with ASSA ABLOY door 

solutions inhouse marketing team who already have a comprehensive 

contact database of resellers, specifiers and customers. Their sales team 

were also actively developing new contacts through a series of event-

driven sector specific initiatives.

ASSA profile is an established 

communication for resellers  

and specifiers.

We proposed to transform this 

print based newsletter into an 

e-newsletter. This last printed 

issue, researched, structured,  

authored and designed by day 1 

promotes the new format and  

the benefits of signing up to 

receive future issues.

Left:

It was recognised that there was 

a growing desire for high end 

housebuilders to procure more 

innovative hardware designs. This 

article focuses on handle design 

and the innovative new products 

available from an Assa abloy 

company – valli & valli.
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Cross sector online marketing campaign helps to grow awareness and recognition

Above left:

The e- version of profile no.35. The coloured panels are links 

to four new sector specific microsites.

ABOVE:

a simple one page email which introduces the new microsites 

to resellers/specifiers. 

Left:

A major benefit for resellers to sign up to the new e-version 

is the opportunity to use the e-newsletter template to 

promote their own business. this minimises marketing spend 

for resellers, while helping their business to promote 

themselves in a professionl manner. 

for assa abloy door solutions, it allowed them to grow their 

messages virally through the database of their resellers. 

this helped them to optimise the ‘reach’ of their brand in a 

similar way to facebook messaging or ‘liking’.
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Research, content collation and copywriting:    enlarge your viewer to read...
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Research, content collation and copywriting:    enlarge your viewer to read...

A series of topics, selected from 

Assa abloy global news, rewritten 

to appeal to uk audiences. 

the main article, alongside smaller 

snapshot ‘did you knows?’ are 

designed to engage readers and to 

keep them entertained and willing 

to read further issues.
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Day 1 is an experienced corporate communications consultancy with an in-house 

creative and production team. 

We create visual solutions for every kind of audience for public and private 

sector clients of all sizes. The founding partner of Day 1  began the original 

practice in 1984.

We believe our business is about helping clients achieve their goals through 

creative communication strategies. 

As markets and cultures change, we move with them. We believe good  

quality design and communication influences progress and achieves results.  

We enjoy working with enlightened clients who understand how marketing  

and communications drive their business strategies. 

We believe that whenever an organisation expresses itself, in however small  

a way, its reputation and profile is under scrutiny. We believe in loyalty, honesty 

and using our talents to contribute to valuable outcomes.

We work across all media and our clients are from many fields: government 

and NGOs, education, finance, IT, property development, construction, catering, 

publishing, arts, trusts, manufacturing, logistics, architecture and more.  

Our credentials

All partners, staff and associates of Day 1 are educated to degree standard  

in their fields. In addition, the partners have many years’ involvement with  

the International Society of Typographic Designers, the professional body  

which exists to establish and maintain standards in visual communications 

through educational and industry influence. Tina Carter is a Fellow of the 

society and spent five years as Education Officer between 1991 and 1996.  

Andy Uren is a longstanding member of the ISTD’s Council and is currently  

chief executive (this is a part-time, voluntary, unpaid role). Both Andy and  

Tina are actively involved in the Society’s projects in higher education, as 

assessors and advisors.

© 2014 Day 1 Communications

Friars Court, 11 Tarmount Lane, Shoreham by Sea, West Sussex BN43 6RQ

Studio +44 (0) 1273 440526 | info@day1.org.uk | day1.org.uk 


